FORTH TESTING A NEW CONCEPT

Please circle to which extent the concepts meet the following five criteria.

> [/ THIS CHECKLIST IS PART
OF THE INNOVATION EXPEDITION,
BY GIJS VAN WULFEN.

Recognition 2. Clear 3. Attractive
Do you recognize the customer Is the concept clear to you? Is the concept attractive to you?

GIJS VAN WULFEN

situation and friction, mentioned
in the beginning?

A VISUAL TOOLKIT
TO START INNOVATION



IN 5 QUESTIONS

4. Fits the brand 5. Buy
Does the concept fit the brand Are you interested in buying

mentioned? the concept?

Negative aspects:

Suggestions for improvement:

Grade this concept
on a scale from 1-10
(1= very poor & 10 = excellent)

Positive aspects:
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